
1

UNIVERSITY OF MALTA

THE MATRICULATION EXAMINATION

INT LEVEL

MARKETING

MAY 2013

EXAMINERS’ REPORT

MATRICULATION AND SECONDARY EDUCATION

CERTIFICATE  EXAMINATIONS BOARD



IM MARKETING
MAY SESSION 2013

EXAMINERS’ REPORT

2

Part 1:  Statistics
I
Table 1: MATSEC Intermediate Level Marketing, May 2013 Distribution of Grades

GRADE A B C D E F Abs Total
Number 27 55 73 41 32 27 9 264

% of Total 10.2 20.8 27.7 15.5 12.1 10.2 3.4 100.0

The Exam Paper
Question 1

This question was sub-divided into five short questions. Overall candidates did well in these questions.

Question 2

This question was sub-divided into five short questions. Some candidates did not have a clear idea of the
difference between market-oriented and cost-oriented policies. Surprisingly, a good number of candidates
outlined the elements of the marketing mix instead of the communication mix. Candidates must also note
that marks are allocated according to the expected contents of the answer. The length of an answer to a
4 marks question does not have to be 2 pages. Candidates are expected to provide a brief answer which
covers the main points. In this type of questions, candidates are not expected to write an introduction nor
a conclusion.

Question 3

Overall candidates were able to explain and draw the product life cycle with a few exceptions. Candidates
did struggle in the applied part of the question where they were asked to explain how decisions are
influenced at the various stages of the product life cycle. Consequently, considerable marks were lost.

Question 4

Candidates did well in this question and were very knowledgeable of the theoretical aspect of the subject
in question.

Question 5

In this question some candidates did very well while others found it difficult to distinguish between the
characteristics of a product from a service. The latter candidates listed the characteristics of services but
failed to distinguish them from those of a product.

Question 6

Answers to this question reflected a gap in knowledge with respect to the societal marketing philosophy.
This was also evident when candidates illustrated their answers with examples, which examples showed
lack of additional research by candidates.

Question 7

Most candidates properly outlined the marketing research process and applied each stage of the process
in the context requested. Some candidates were not very familiar with the sampling stage, which is also
an important part of the research process.
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Question 8

Overall this question was well answered by candidates. Some candidates went into the details of
targeting which was not required by the question.
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