


Abstract 

N ot sun, sea, sand but ice, 
isolation, indigenous people: the 
critical exploration of extreme tou
rism in cold water locations has 
barely started. Yet, the practices 
of the industry and ensuing reflec
tions already provide insights to
wards a more sustainable form of 
island tourism, dramatically diffe
rent from what is experienced on 
the warm, tropical and exotic is
land stereotype. 

This paper critically re
views some of the salient contrasts 
between the 'hot' and 'cold' ver
sions of island tourism, concluding 
that, from a sustainability perspec
tive, cold water islands are really 
'cool' - but perhaps for reasons 
that can be copied by warm water 
destinations. 

Experiences Apart 

Even when experienced 
by the same person - as the two 
factual, auto-biographical narra
tives by the author of this paper 
above portray - the experiences of 
warm water and cold water tou
rism could not be further apart. In 
the all-too-common warm water 
environment, the setting is almost 
oppressive; the body lethargized; 
the obligation to play tourist and 
go through the expected motions 
is strong; the tourism industry do
minant in society at large; space is 
at a premium; staged authenticity 
is rampant - evident in the cheap 
nature of most souvenirs, 'made in 
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be obligingly happy. Hedonism § 
- pleasure to the highest good - ~ 
translates as wild, wanton, excess ~ ... 
heat, noise, food and drink. Much ~ . 

activity takes place in or near the 
water. 

In sharp contrast, in the 
cold water environment, the water 
is not appealing, and its temperatu
re may even be life-threatening; the 
beach may not be accessible, and 
whale bones rather than seashells 
may haunt its shore; the setting is 
however generally more liberating; 
the body is energized; the tourism 
industry and product are overs
hadowed by nature (always) and 
culture (where it exists). Pleasure 
is derived from being overwhel
med, respecting, and succombing 
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to the environment. Wide open 
vistas are everywhere. Souvenirs 
are indigenous and expensive. And 
the natives are ... well, it may be 
difficult to assess their expression 
because they are covered in fur and 
warm clothing, or perhaps, they 
don't even exist. 

Every island is unique. 
Every cold water island is unique 
as well. Yet, a comparative 'island 
studies' perspective alerts us to 
some underlying patterns lurking 
within the diversity of cold water 
islands: apart from the obvious 
pronouncement that the water is 
too cold to swim in. Cold water is
land locations tend to have harsh 
as well as pristine and fragile na
tural environments, characterized 
by wide open spaces; this makes 
them support low populations at 
best. They become contexts for an 
exceptional and expensive form 
of vigorous, outdoor, adventure 
or cultural tourism, and direct en
counters with nature (observing 
penguins, bears or wild flowers; 
hunting wild game; visiting parks); 
history (whaling stations, abando
ned mines, battle sites, research 
stations, explorer routes); and lo
cal culture (indigenous people, 
their lifestyle and artifacts): defi
nitely not places to laze about and 
relax in hotel precincts. Indeed, 
there may not even be a hotel. The 
locals, where they exist, are not 
particularly enthusiastic about vi
sitors; few of the locals owe their 
livelihoods to tourism anyway, and 
they are usually in agreement that 
visitor numbers must remain low 
- and especially so if the locals 
happen to be a bunch of scientists. 
Specific local interests - a com
pany, a monastery, a corporation, 
apart from the scientific communi
ty - can have inordinate influences 
on local public policy, since there is 
a tighter, more compact and more 
identifiable resident elite. This 
acts as a brake towards the encou-
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ragement of more tourists, since 
there is no grassroots, democratic 
pressure to do so (Baldacchino, 
2006b: 9-10). The anomaly in our 
set remains Iceland, since 1944 the 
world's coolest sovereign state: for 
a cold water island, it has by far 
the largest population, the highest 
tourism numbers and the strongest 
tourism infrastructure in the world 
- which, by the way, includes one 
small, heated beach. 

A Late Development 

Cold water island desti
nations seem to have only been 
discovered of late. In Conlin & 
Baum (1995), a typical text on is
land tourism, only one out of the 
nine chapters dedicated to 'mana
gement practice' deals with a 'cold 
water' location (Corner Brook, in 
Newfoundland). Out of 93 diffe
rent islands or island regions lis
ted in its index, only five at most 
could be considered as 'cold wa
ter' ones (Antarctica, Falklands, 
Newfoundland, New Zealand & 
Prince Edward Island). Briguglio 
et al. (1996a, 1996b) are landmark 
volumes on island tourism issues, 
but only one out of 29 chapters 
deals with a cold water location 
- Butler's on the Shetlands (But
ler, 1996). Lockhart & Drakakis-

Smith (1997) do somewhat better: 
three (opening) chapters address 
themes largely relevant to islands 
beyond the tropical 'pleasure pe
riphery'. However, once the text 
goes into case study mode, only 3 
out of 14 chapters are not sourced 
from warm climes: Butler (again) 
on Orkney & Shetland (Butler, 
1997); Royle on the South Atlantic 
Islands, which includes the Falk
lalands (Royle, 1997); and Arons
son on Swedish islands (Aronsson 
1997). 

Gradus & Lithwick (1996) 
and Krakover & Gradus (2002), 
in spite of promising titles that hi
ghlight frontier regions, do not dis
cuss islands at all. Jan Lundgren 
(2001) does the same: his brief 
prologue - on tourism destination 
development in extreme locations 
- does not address islands. A paper 
and then a monograph on cold wa
ter tourism in the North Atlantic 
appeared in 1993 and 1998 res
pectively (Baum & Hagen, 1993; 
Hagen-Grant, 1998); and this was 
developed into a book chapter on 
'cold water island tourism' a year 
later (Baum et aI., 2000). Baldac
chino (2006b) is probably the first 
volume to look critically at the phe
nomenon from a global standpoint. 
(There may be subtle advantages 
in this non-generic recognition, as 
we shall discuss below.) 



This may appear strange, 
since the physical evidence is 
skewed in the other direction: the 
distribution of islands (land sur
rounded by water than is larger 
than 0.1 km2 in area) according to 
latitude shows that most of them 
are located in the temperate zone 
of the northern hemisphere, with 
a high island density occurrence 
between latitude SooN and 80oN, 
and a sharp peak within that band 
between 58°N and 66°N. 

At those latitudes, there is 
the lowest ratio of ocean to land. 
The density of islands of about 30 
per 10,000 km2 is ten times higher 
there than anywhere else. Most of 
these islands are located along the 
coast of mainlands, creating a pat
chy landscape made of tiny islands 
separated by narrow channels. 

Perhaps, one is excused for 
assuming that the typical island is 
located in the tropics, and is the
refore warm, since it is precisely 
thanks to the marketing juggernaut 
of the tourism industry that such 
perceptions have become a com
mon occurrence today. Moreover, 
if it is in the interest of states and 
governments to promote tourism 
to their island or archipelago, then 
we should also keep in mind that 
42 out of the 43 sovereign states 
of the world are exclusively island 
or archipelagic states located in 
tropical or temperate zones (Bal
dacchino, 2006a; CIA, 2005); only 
one of the world's sovereign states 
is an exclusively cold water loca
tion - Iceland. In fact, as an indi
rect confirmation of the power of 
jurisdiction in promoting tourism, 
Iceland is the island that probably 
receives the largest number of cold 
water tourists per annum - some 
320,000, plus 60,000 cruise ship 
visitors (Gossling, 2006). 

Yet, compare this to annual 
tourists to other islands: 1 million 
to Guam; 1.2 million to Malta, 2.3 
million to Cyprus, 3.2 million to 
Puerto Rico; 7 million to Macao 
. .. and to the highest penetration 
indices of tourists per indigenous 
population and land area in the 
insular Caribbean (Aruba, Cay
man, BVI, USVI, St Maarten) 
- McElroy, 2002; 2003). 

The difference is clearly 
one of matched low tourist numbers 
(demand) and low tourism capacity 
(supply): The world's largest island 
with a sprawling land mass of over 
2 million km2, Greenland, receives 
just 30,000 tourists annually. This 
is not difficult to explain: most vi
sitors come to cold water islands 
on small vessels or on small planes 
after long haul flights that deter all 
but the strong-willed and affluent. 
They may get off their vessels on 
zodiacs, braving the waves, cold 
winds, ocean spray and ice floes, 
and spend just a few hours on 
shore, under the watchful eye of 
scientists, expert guides or locals, 
just in case they wander away, 
do something foolish, or threaten 
to damage the fragile ecosystem. 
There may be no hotels, and visi
tors (for those staying more than a 
day) may have to stay with locals. 

And, in the absence of 
demands by indigenous people 
for better tourism infrastructure 
- roads, docks, airports, runways, 
hotels, restaurants, etc. - an absen
ce of demand often sealed by the 
absence of any indigenous people 
or permanent residents - access 
and facilities are not likely to im
prove markedly. Strong vested lo
cal interests - commercial, scien
tific, political or religious - can 
easily conspire to prevent any such 
suspicious trappings of modernity 
from materializing, a policy stance 
more easily maintained because the 
significance of tourism to the do
mestic economy is usually small. 

The tourism 'footprint' is 
therefore much less significant on 
cold water islands, even though 
the potential damage which even 
that may cause to the environment 
is larger. However, the value ad
ded per tourist is greater, and the 
opportunity for this tourist to get 
really in touch with nature or in
digenous people (where they exist) 
is also much higher, providing a 
different sense of satisfaction. 

The clear contrast between 
a sample of cold water islands stu
died in Baldacchino (2006c) and 
tourist penetrated warm water is
lands is evident (See Table 1). 
None of the warm water islands 
sampled have more rooms per km2 
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than any of the cold water islands 
sampled (the lowest would be Sa
moa); all but 2 of the warm water 
islands sampled have more than 
1,000 beds; whereas, amongst the 
cold water islands, only Iceland 
has more, and 8 have even less 
than 100 beds; only 2 warm water 
island destinations welcome less 
than 100,000 visitors per annum 
(Comoros & Samoa); only Iceland 
welcomes more than that number 
amongst the cold island cohort; 
all warm islands sampled have 
resident populations of 21 ,000 
or more; only 2 of the cold water 
islands have such or larger popu-

lations (Greenland and Iceland). 
Finally, in sharp contrast, many 
warm water island destinations 
have fairly limited land areas, ma
king for quite high population den
sities (the largest land area in our 
sample is the Cape Verde Islands); 
many cold water islands come with 
large land masses, and very low 
population densities: amongst the 
cold islands, only Macquarie and 
Solovetsky have a land area less 
than 1,700 km2; but 7 out of the 
13 warm water candidates are that 
small; and actually much smaller. 
Finally, many warm water destina
tions are sovereign states; all cold , 

Table 1- Cold and Warm Water Island Tourism - A Comparison 

water destinations (excluding Ice
land) are not. Thus, tourism infras
tructure in warm locations has to 
live side by side with resident po
pulations (except in such extreme 
situations as the Maldives which 
practise archipelagic zoning), who 
may resent the high tourist presen
ce and yet would want to have a 
piece of the action, and would rea
dily apply pressure on the acces
sible and transparent, ' soft state' 
(Hyden, 1983) to see to that; all the 
more so if in a pluralist democratic 
framework. 

population land area (km2) tourists per annum Rooms Room/km2 Vis/Pop 
COLD WATER ISLANDS 

Nunivak (Alaska) 
Banks (Canada) 
Baffin (Canada) 

Greenland 
Iceland 

Svalbard (Norway) 
Lulea (Sweden) 
Solovetsky (Russia) 
Falklands (UK) 
MacQuarie (Australia) 
Stewart (New Zealand) 
Chatham (New Zealand) 
South Shetlands & Antarctica 

WARM WATER ISLANDS 
St. Maarten 
Cayman Islands 
Turks and Caicos 
Malta 
Antigua 
Maldives 
Seychelles 
Polynesia 
Samoa 
Cape Verde 
Reunion 
Comoros 
TOUrism Data for 2004 
* Author's estimate 

180 
160 

17,000 

57,000 
297,000 

2,600 
80 

1,000 
2,500 

0 
400 
700 

0 

38,000 
44,000 
21 ,000 
399000 
69,000 

349,000 
81,000 

271 ,000 
177,000 
418,000 
777,000 
671 ,000 

Rooms = beds/2 or # of guesthouses X 10 

4,210 
67,340 

507,450 
410,000 (ice-

free) 
103,000 

62,000 
10,000 approx. 

290 
12,000 

43 
1,746 
2,500 

40,000 approx 

41 
260 
430 
320 
440 
300 
455 

3,660 
2,850 
4,030 
2,500 
2,170 

Vis/Pop figured as # tourists + 0.14 X # Day viSitors/population 
Numbers in parenthesis denote one-day visitors 

250 
50 

33,000 

30,000 
836,000 (45K) 
27,200 cruise 

tourists 
1,000? 
30,000 
50,000 
400? 

60,000 
500? 

27,000 

475,000(1,348) 
260,000(1 ,693) 

170,000 
1,158,000(292) 
245,000(523) 

617,000(4) 
121 ,000(7) 

212,000 
98,000 
157,000 
430,000 
18,000 

The table has been kindly compiled by Dr Jerome L. McElroy. 

20* 0.005 1.39 
10 0 0.31 

290 0 2 

425 0.001 0.53 
7,490 0.073 2.84 

331 0.005 1.46 
25* 0.003 12.5 
60 0.207 30 
25 0.002 20 
0 0 0 

250 0.143 150 
20 0.008 1.1 
0 0 0 

4,000 96 17.47 
5,127 20 11 .3 
2 ,500 6 8.1 
19,885 62 3 
3,185 7.2 4.61 
8,747 29 1.8 

2,477 5.4 1.51 
3,326 0.91 0.78 

950 0.33 0.55 
3,150 0.78 0.38 

2,904 1.16 0.55 

375 5.8 0.03 



The difference in num
bers and capacity is, in turn, the 
effect of a 'double-punch' of cost 
and distance. Difficulty of access 
and limited tourism infrastructure 
means that only small scale vessels 
or planes can make land. Absence 
of economies of scale maintains 
prices in the stratosphere, and of
ten means that the trip to the cold 
water location is a long one. For 
cold water travellers, the trip is of
ten experienced as an integral part 
of the journey, and not just a neces
sary distraction - and especially 
so if it is on a boat, rather than a 
plane. 

Tourism in warm water is
lands also started from a very nar
row base; but the industry in most 
cases just grew and grew, mainly 
because many of the locals percei
ved that there were benefits to be 
enjoyed by plugging into the indus
try - whether for secure all-round 
employment, seasonal part-time 
work or self-employment - while 
governments encouraged the deve
lopment of tourism infrastructure, 
often seeking to lure foreign in
vestment and identifiable brands. 
Today, the insular Caribbean, the 
most tourism branded and pene
trated region in the world, now has 
most of its shorefront controlled 
or owned by hospitality interests 
or expatriates. The pressure on 
public infrastructure (roads, elec
tricity, sewage, water, parking) is 
immense; the associated environ
mental issues (air, sea and noise 
pollution) just as challenging. The 
leakages from the domestic eco
nomy - via foreign air lines, fo
reign travel agents, foreign hotel 
chains, imported cars, food, fur
niture and gas - considerable. The 
price of property has reached dizzy 
heights, ushering in a process of 
'gentrification' (Clark, 2005) that 
may crowd out the locals from the 
housing market, starting - but not 
stopping - with the poorest. 

To such problems of non
sustainability, can be added other 
disadvantages: the transformation 
of resorts into sanitized and secure 
enclaves; the (often racist) stereo
typing oflocals as happy, pleasure
seeking, lazy and inferior catering 
to the leisure requirements of the 
visitors; a locals resentment that 
would be fuelled by the parading 
of foreign affluence and indige
nous poverty (Dann, 2006: 27). 
Tensions are high and can erupt in 
conflict (Cambers et aI., 2002). 

Except for the undesira
ble onslaught of global warming, 
tourism in cold water islands is 
not likely to experience the same 
spurt of growth. Temperature, and 
difficulty and cost of access, will 
keep the numbers down - and that 
is where the local authorities wish 
to keep them. Fortunately, at their 
early position in the resort life-cy
cle, they have ample time and room 
to plan a sustainable industry 

The cold water cases at 
hand 

Cold water islands, from 
both northern and southern hemis
pheres, differ widely in size, popu
lation, tourism penetration or tou
rism capacity (see Table 1). They 
range from Greenland, the largest 
island in the world (population 
55,000, over 41O,000km2 of ice
free land), and Iceland (population 
300,000, 103,000 km2); to tiny 
Macquarie Island in Australia (po
pulation = zero; 34 km2), Banks 
Island in the Canadian Arctic (po
pulation 153; 67,340km2), and 
the 742-island Lulea Archipelago 
in Sweden (population 80). They 
also exhibit a variety of distinct 
traditions including, among others, 
the Inuit culture in Baffin Island, 
Canada, Viking history across the 
North Atlantic Islands, and the 

Maori muttonbird harvesting in 
Stewart Island, New Zealand. Most 
are recently emerging as interna
tional destinations. Some have no 
airports. Few have cruise liner ter
minals. Visitor numbers are as less 
than 500 a year on Macquarie Is
land and Nunivak Island; there are 
only 50 hotel rooms in the Falk
lands and two hotels on Chatham 
Island; and there is absolutely no 
dedicated tourism infrastructure in 
Antarctica. Other destinations do 
better: Baffin (Nunavut), Green
land, Stewart, Svalbard and Solo
vetsky attract some 30-60 thousand 
annual stay-over or cruise visitors 
each. 

In spite of these differen
ces, these cases possess a range of 
similarities. Their assets include 
isolation (ironically), unusual ter
restrial and marine wildlife and 
scenery, unique geologic and at
mospheric features and ample op
portunity for adventure holidays 
(such as hunting, fishing, dog-sled
ding) and cultural experiences - all 
of which are inherent to the place. 
They appeal for active leisure, as 
well as to rather mature tourist ty
pes. They illustrate the constraints 
on tourism development imposed 
by climate-induced seasonality 
and difficult and expensive access. 
They each have a distinct, diffe
rentiated product - not easily sub
sumed under a generic label, and 
therefore not operating in direct 
competition with other cold wa
ter locations (as many warm water 
islands find out about themselves, 
to their cost). (This recognition pe
rhaps explained why they have not 
been seen as 'cold water islands', 
in a collective sense.) They also re
present (with the exception of Ice
land and Antarctica) small-island 
economies undergoing tourism 
diversification in the face of de
clining traditional sectors (mining, 
fishing, agriculture). Many face 
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the similar challenges of deter
mining destination identity, the 
small-scale ecotourism attractions 
compatible with that native natural 
and cultural "genius of the place," 
and establishing the infrastructure 
and facilities to access them. Unli
ke Iceland (which may, in coming 
decades, need to begin seriously 
managing visitor densities), these 
destinations are in the initial stages 
of visitor marketing and promotion 
to establish international visibility 
(McElroy & Potter, 2006; Butler, 
2006). 

Political Geography 
Insights 

One interesting set of si
milarities relates to the political 
geography of the tourism industry 
in these cold water islands. This 
factor might partly explain why 
there are less pressures to expand 
tourism on these locations. 

Extreme island regions tend 
to lie on the political periphery, es
pecially when they have small po
pulations: un/under-represented in 
the corridors of power; largely for
gotten by centralized policy makers 
suffering from 'the urban bias '; 
dismissed as insignificant backwa
ters other than, perhaps, in strate
gic (military and resource) terms 
(Butler, 1993; Wilkinson, 1994). A 
weak local political influence and 
interest from the centre does, in 
turn suggest that local elites assu
me significant politico-economic 
power. These elites also tend to be 
narrower and more concentrated 
in island jurisdictions with small 
populations. The concentration of 
local politico-economic power is 
more likely to lie in the hands of 
a small identifiable group: a reli
gious congregation (Solovetsky), 
a team of scientists (Macquarie); 
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an indigenously controlled corpo
ration (Nunivak; Baffin); an arms
length enterprise trust (Chatham); 
or a municipality (Lulea). Antarc
tjca has its own, unique, multi-la
teral governance regime, which 
transcends national territorial so
vereignty. Such skewed influence 
creates a situation where there is 
hardly a plurality of interest groups 
clamouring to benefit, and bene
fit fast, from the tourism bandwa
gon. The oligopolies in power are 
champions of tradition; they effuse 
caution and harbour a suspicion 
of change. They are aware of the 
environmental and economic risks 
of mass tourism. There is limited 
discussion on whether to take the 
industry forward. The situation 
may be different where you have 
at least two centres of power with 
divergent views about the future of 
tourism: this is the case of Sval
bard, where the local entrepreneurs 
wish to expand tourism, but the 
Governor is less keen. However, 
Svalbard - along with Iceland, of 
course - appears to be the excep
tions in the cold cases analyzed. 

Solovetsky Archipelago (Russia) 
Solovetsky Monastery 

Discussion 

A few warm-water is
land tourism destinations, like the 
Seychelles, have developed their 
tourism strategies in a top-down 
fashion, and during a period of 
mostly one-party rule. This island 
state, (along with a few other is
lands - like St Barths in the Carib
bean) have transformed what might 
at first glance appear to be aweso
me physical obstacles (remoteness 
and archipelagicity in the case 
of the Seychelles; a small airport 
runway in the case of St Barths) 
into assets which help to filter and 
control access, increasing the dis
tinctiveness - and price - of the 
tourism experience. Iinfrastructure 
and logistics conspire to maintain a 
few warm water islands in a niche 
of envious exclusivity. This creates 
possibilities for sustainable, low 
volume, but high value added per 
capita tourism, with less strain on 
infrastructure and resource needs. 
The product is also differentiated 
from the more competitive mass 
warm water tourism market, where 
individual island attributes tend to 
be glossed over, and where price is 
the all important determiner of de
mand and supply. 



Cold water islands inadvertently 
play a similar game - not so much 
as the outcome of a deliberate stra
tegy, but because of the 'double
punch' of cost and distance, main
tained and safeguarded by wary 
local political elites. In spite of the 
democratic deficit that may prevail 
in such locations, perhaps it is ne
cessary to be cruel in order to be 
kind? 

Sound, strategic, long-term 
local management (albeit perhaps 
authoritarian) can conspire with 
climate and relative inaccessibi
lity to limit tourism to small scale, 
low-impact but high and locally 
retained value added, dispersed 
and more genuinely sustainable 
development (e.g. Butler 1997: 
78). This is well captured in the 
following statement, uttered by 
none other than Archimandrite Jo
sef, Solovetsky Monastery repre
sentative. It leaves no room for any 
discussion: 

"Overgrowth of tourism flows and 
preservation of divine spirit of the 
island are incompatible. Nobody 
even thinks of converting Solo
vetsky into a trendy resort where 
the White Sea shore is full of res
taurants and ... the sky above the 
Monastery's towers is crossed by 
para-gliders" (International sympo
sium, Solovetsky: Future Insights, 
2003; quoted in Nevmerzhitskaya, 
2006: 162). 

Acknowledgements 

My thanks to Lino Brigu
glio for inviting me to the sustaina
ble island tourism conference held 
in Malta in May 2006, to Jerome 
McElroy for generous research 
support (including the compilation 

of Table 1), and to Graham M.S. 
Dann for critical comments on an 
earlier draft. 

References 

Aronsson, L. (1997) 'Tourism 
in Time and Space: An Example from 
Smogen, Sweden' in D.G. Lockhart & 
D. Drakakis-Smith (eds.) Island Tourism: 
Trends and Prospects. London, Pinter, pp. 
118-136. 

Baldacchino, G. (2006a) ' Is
lands, Island Studies, Island Studies Jour
nal', Island Studies Journal, Vo!. 1, No. 1, 
pp. 3-18. (Available from: www.islands
tudies.caljournal). 

Baldacchino, G. (ed.) (2006b) 
'Editorial Introduction' in Extreme Tou
rism: Lessons from the World's Cold Wa
ter Islands, Oxford & Amsterdam, Else
vier, pp. 3-14. 

Baldacchino, G. (ed.) (2006c) 
Extreme Tourism: Lessons from the 
World's Cold Water Islands, Oxford & 
Amsterdam, Elsevier. 

Baurn, T.G. & Contributors 
(2000) 'Tourism and Cold Water Islands 
in the North Atlantic' in G. Baldacchino 
& D. Milne (eds.) Lessons from the Po
litical Economy of Small Islands: The 
Resourcefulness of Jurisdiction. Basings
toke, Macmillan, pp. 214-229. 

Baurn, T.G. & Hagen, L. (1993) 
'Responses to Seasonality: The Experien
ces of Peripheral Destinations', Interna
tional Journal of Tourism Research, Vo!. 
1, pp. 299-312. 

Briguglio, L., Archer, B., Jafari, 
l & Wall, G. (eds.) (1996a) Sustainable 
Tourism in Islands & Small States: Issues 
and Policies, London, Pinter. 

Briguglio, L. Butler, KW, Har
rison, D. & Leal Filho, W (eds.) (1996b) 
Sustainable Tourism in Islands & Small 
States: Case Studies, London, Pinter. 

Butler, R.W (1993) 'Tourism 
Development in Small Islands: Past In
fluences and Future Directions ' in D.G. 
Lockhart, D. Drakakis-Smith & lA. 
Schembri (eds.) The Development Pro
cess in Small Island States, London, 
Routledge, pp. 71-91 . 

Butler, R.W (1996) 'Problems 
and Possibilities of Sustainable Tourism: 
The Case of the Shetland Islands' in L. 
Briguglio, R. W Butler, D. Harrison & 
W Leal Filho (eds.) Sustainable Tourism 
in Islands & Small States : Case Studies, 
London, Pinter, pp. 11-31. 

Butler, R.W (1997) 'Tourism in 
the Northern Isles: Orkney and Shetland' 
in D.G. Lockhart & D. Drakakis-Smith 
(eds.) Island Tourism: Trends and Pros
pects. London, Pinter, pp. 59-80. 

Butler, R.W (2006) 'Epilogue: 
Contrasting Warm Water and Cold Water 
Island Tourist Destinations ' , in G. Bal
dacchino (ed.) Extreme Tourism: Lessons 
from the World's Cold Water Islands, 
Oxford & Amsterdam, Elsevier, pp. 247-
258. 

Cambers, G. , Muehlig-Hofmann, 
A. & Troost, D. (2002) Coastal Land Te
nure: A Small-Islands ' Perspective, Wise 
Coastal Practices for Sustainable Human 
Development, UNESCO, www.unesco. 
org/csi/wise/tenure.htm 

CIA (2005) CIA World Fact
Book, Washington DC, Central Intelli
gence Agency, www.cia.gov/cialpublica
tions/factbookl. 

Clark, E. (2005) 'The Order and 
Simplicity of Gentrification: A Political 
Challenge ' in R. Atkinson & G. Bridge 
(eds.) Gentrification in a Global Context: 
The New Urban Colonialism, London, 
Routledge, pp. 256-264. 

Conlin, M.V. & Baurn, T.G. 
(eds.) (1995) Island Tourism: Manage
ment Principles & Practice, New York, 
John Wiley. 

Dahl, A. & Depraetere, C. (2007) 
'Island Locations and Concentrations ' in 
G. Baldacchino (ed.) A World of Islands : 
An Island Studies Reader, Malta & Ca
nada, Agenda Academic & Institute of 
Island Studies, forthcoming. 

Dann, G.M.S. (2006) 'Promo
tional Issues' in G. Baldacchino (ed.) Ex
treme Tourism: Lessons from the World's 
Cold Water Islands, Oxford & Amster
dam, Elsevier, pp. 15-30. 

Doumenge, F. (1998) ' Conside
rations for Small Island Development To
day' in G. Baldacchino & R. Greenwood 
(eds.) Competing Strategies of Socio
Economic Development for Small Islan
ds, Charlottetown, PEI, Institute of Island 
Studies, pp. 337-346. 

Gossling, S. (2006) ' Iceland' in 
G. Baldacchino (ed.) Extreme Tourism: 
Lessons from the World 's Cold Water Is
lands, Oxford & Amsterdam, Elsevier, pp. 
115-129. 

Gossling, S. (2007) ' Island Tou
rism' in G. Baldacchino (ed.) A World of 
Islands: An Island Studies Reader, Malta 
& Canada, Agenda Academic & Institute 
of Island Studies, forthcoming. 

Gradus, Y. & Lithwick, 1. (eds.) 
(1996) Frontiers in Regional Develop
ment. Lanham MD, Rowman & Little
field. 

tl 
o 
CIl 
CIl 
(;i ' 
:: 
n 
o 
0:: 
...... 
CIl 

§ 
0.
CIl 

-



Hagen-Grant (1998) ' Seasona
lity in Tourism in the Small Islands of 
the North Atlantic', monograph, Charlot
tetown, Canada, Institute of Island Stu
dies, www.upei.caiislandstudies/rep _lhg_ 
l.htm 

Hall, C. M. & Johnston, M.E. 
(eds.) (1995) Polar Tourism: Tourism 
in the Arctic and Antarctic Regions, 
Chichester, John Wiley and Sons. 

Hyden, G. (1983) No Shortcuts 
to Progress: African Development Mana
gement in Perspective, London, Heine
mann. 

Krakover, S. & Gradus, Y. (eds.) 
(2002) Tourism in Frontier Areas, Lan
ham MD, Lexington Books. 

Lundgren,1. (2001) 'Arctic Tou
rism Prologue ' in B. Sahlberg (ed.) Going 
North: Peripheral Tourism in Canada and 
Sweden, bstersund, Sweden, Etour Pu
blishers, pp. 9-12. 

McElroy, J.L. (2006) Island Stu
dies Resources - Island Tourism: A Data
base. Available at: www.islandstudies.ca 

McElroy, 1.L. (2003) 'Tourism 
Development in Small Islands across the 
World' , Geografiska Annaler, Vo!. 85(B), 
No. 4, pp. 231-242. 

McElroy, J.L. (2002) 'The Im
pact of Tourism in Small Islands: A Glo
bal Comparison' in 
F. di Castri & V. Balaji (eds.) Tourism, 
Biodiversity and Infonnation. Leiden, 
Backhuys, pp. 151-167. 

McE1roy, J.L. & Potter, B. (2006) 
' Sustainability Issues' in G. Baldacchino 
(ed.) Extreme Tourism: Lessons from the 
World's Cold Water Islands, Oxford & 
Amsterdam, Elsevier, pp. 31-40. 

Republic of Seychelles (RoS) 
(1990) Environmental Management Plan 
of Seychelles (EMPS) 1990-2000, Achie
ving Sustainable Development, Victoria, 
Mahe, Seychelles. 

, Republic of Seychelles (RoS) 
(2001) Environment Management Plan 
of Seychelles (EMPS) 2000-2010, Ma
naging fo!: Sustainability, Victoria, Mahe, 
Seychelles. 

Rosalie, M. (2002) 'Tourism and 
Social Development in the Seychelles' 
Development Bulletin, No. 60, Novem
ber, pp. 95-98. 

Royle, S.A. (1997) 'Tourism to 
the South Atlantic islands' in D.G. Loc
khart & D. Drakakis-Smith (eds.) Island 
Tourism: Trends and Prospects, London, 
Pinter, pp. 323-344. 

Shah, N.1. (2002) ' Bikinis and 
Biodiversity: Tourism and Conservation 
on Cousin Island, Seychelles' in F. di Cas
tri & V. Balaji (eds.) Tourism, Biodiver
sity and Infonnation, Leiden, Backhuys, 
pp. 185-96. 

St Barths News (2004) 'More 
visitors in 2003 than in 2002', www.st
barths.com/editorials/cecil-lucot/04 03 
06.html 

Wilkinson, P.F. (1994) 'Tourism 
and Small Island States: Problems of Re
source Analysis, Management and Deve
lopment' in A.V. Seaton (ed.) Tourism: 
The State of the Art, Chichester, John Wi
ley, pp. 41-51. 


	DOC001.PDF.pdf
	DOC010



