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leglslatwe It evolves, it
changes it ‘grow; The outcome is
the ‘product which could make or
break urban tounsm '
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other :sectors). | {Anl inlegrated
approach to urban planning is a must
if economic and social objectives
are to be met. o

A concerted effort

Like any other sector, promotion
of urban tourism requires a clear
strategy set out by: Government and
the Tourism Authority, with priori-
ties and policies being clearly-
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 tioned that personal agenda may be

Coming, back to urban tourism; 4 .

i concerted ‘effort is reqmred by. the

agencies mvo]ved so that our prod-
uct :offer ‘can be 1mproved is.

ientails the improvement of our :
urban and rural environment as.well
ras"providing additional fdcilities in 1
{support of tourism. Effective co- .

’ordmalmn between. the‘Tourism

. Authorlty Fmd the Planning{Autho-
rlty will maximise results ,for the
-time and effort spent. Similarly, the.
Tourism Aurhomy will need to co-'

ordinate with the .Environment-
mestry zmd the local councxls

Toutism capac;ty

The capacity of a tounst destina-.
tion is an issue which needs to be
considered on two levels — on the’
national level and on the local or,
site-specific level. In terms of urban
tourism on the national level, capac-
ity can never be a problem for Malta
as the tourist intake during the win-

months; EOn{a local levei excessive:
Iy hlgh fumbers of tourists Visiting a:
site could Cleate indesirableeffects
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: Desxgner tourxst product

1

Pressures resultmg on lhe hlstonc
herltage could result in its deteriora-
tion. Oné speaker at a recent inter-
national conference on tourism
argued that a sustainable approach
to urban tourism is to create alterna-
tive. visitor facilities, and hence
reduce pressures on more sensitive
sites. A theme park i~ -ne example

of what the speaker described as
“designer tourist product”. To create
a designer product, one needs good
design, good market awareness and

- creative individuals. The market

research process would not only
establish the feasibility of the prod-
ict but also facilitates its design

‘once the basic concept has been

established.
“In developing our tourist product,

"+ a building should not be perceived
"merely as a physical structure. It is

« the setting, within or around which,

people activities take place, It has the
potential to be a magnet and attract
people to it by means of events. In
Malta, this concept has developed

‘well with an increasing number of

events, festivities and animations
being organised and promoted.

The development of our tourist
preduct cannot be limited to seaside

Malta s potentlal for urban tounsm

resort considerations. It has (o
address the requirements of urban
tourism,
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works with Mangion, Mangion and
Partners. In [987/89, he worked on
the Tourism Master Plan for the
Maltese Islands prepared by consul-
tants Howarth and Howarth.

The author attended an interna-
tional conference on Tourism and
the City Sustainability and Deve-
lopment organised by the Inter-
national  Urban  Development
Association. This article considers
some of the issues raised with refer-
ence to the Maltese context. It is
hoped that the ideas expressed may
be of use for the improvement of our
urban tourism product.



