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AM MARKETING 
May 2007 Session 

Examiners’ Report 
 
On assessing the students’ scripts for the above-captioned MATSEC Examination session, the Marketing 
Examination Board would like to submit its feedback remarks. 
 
Table 1: Distribution of grades for AM Level Market ing – May 2007 session 
Grade A B C D E F Abs Total 
N  21 71 148 47 41 43 50 421 
% 4.99 16.86 35.15 11.16 9.74 10.21 11.88 100.00 
 
Contents – Paper I  
 
Overall Assessment 
 
The papers were graded according to the marking scheme provided.  The overall approach at tackling the 
papers left much to be desired as many candidates lost significant marks when answering certain questions 
or by leaving questions out. 
 
Major Shortcomings 
 
• It is important to answer all the questions and time answers properly.  It was quite evident that certain 

candidates spent disproportionate amounts of time on certain questions or sections of questions.  This 
resulted in loss of valuable time with no extra marks earned. 

 
• Not attempting to answer all required questions or sections of questions led to a substantial loss of 

marks.  No marks can be allocated if a question (or part thereof) is left out. 
 
• Candidates must read the question properly and answer what is asked. There were instances where 

candidates either wrote all they knew about a topic (even though much was irrelevant) or went out on a 
tangent and lost focus of what was required. In such instances significant marks were lost.   

 
• There were some very good answers and high marks earned for certain questions; however, this was 

not sustained throughout the whole paper.  It was common for candidates to earn good marks in two or 
three questions and then much lower marks in the remaining ones.  From the ones who failed, it was 
evident that they were not adequately prepared to answer certain questions. 

 
Response Analysis – Paper I  
 
• Question 1:  Just over half the candidates attempted this question.  While there were some good 

answers, many lost marks by either writing all they knew about pricing or not structuring their 
responses properly to cover the different pricing strategies available and benefits and perils of each. 
Otherwise, it was evident that certain candidates did not have the required knowledge to answer this 
question. 

 
• Question 2:  This was one of the least popular questions with only one good grade.  Candidates 

seemed to know the basic theory of distribution strategies, however, struggled to explain how these 
were being affected by technological advancements for manufacturing companies. This is a case in 
point were candidates know some theory but have problems in applying it to a practical situation. 

 
• Question 3:  Together with Question 8 this was the second most popular question with the students. 

While a third of the candidates earned more than half the allocated marks, the remaining scores were 
quite low.  There was no clear approach to this question. While candidates know what SWOT is, they 



had difficulty in applying it to international markets and explaining how it integrated into the 
marketing plan.   

 
• Question 4:  Just over half the students attempted answering this question.  Overall, good marks were 

earned and candidates showed they knew the different types of concepts.  A more structured approach 
was called for in answering the practical part of the question.  However, in most cases candidates 
managed to mention the main points. 

 
• Question 5:  This question was symbolic of the overall result.  While candidates knew the theory 

behind distribution channels, personal selling and relationship marketing, they had great difficulty in 
applying this knowledge to the set practical situation.  As a result, significant marks were lost. 

 
• Question 6:  The least popular question with the students and the marks obtained for this question 

were very low. They failed to mention all the stakeholders and give examples. 
 
• Question 7:  This was the most popular question with the students. Overall, the majority of candidates 

were well prepared to answer this question and knew the main methods of segmentation. While 
structure was sometimes lacking, certain candidates made it difficult on themselves due to their choice 
of product and/or service. It is easier to explain and apply segmentation methods to certain 
products/services as opposed to others. 

 
• Question 8:  This was the second most popular question. Overall, the answers to this question were 

very good and all students proved they had the required standard of knowledge of the PLC and how it 
can be applied to a marketer’s product strategy. 

 
Contents – Paper II 
 
Case Study Questions  
 
Overall, students fared well in the case study questions. The best scripts were those which: [a] answered the 
questions ‘to the point’ and did not ‘waffle’ through; [b] managed to provide the ‘right’ detail requested in 
relation to the amount of marks allotted to the question/s; and [c] gave ‘applied’ examples/arguments where 
requested.  
 
The failing scripts [in the case study] were largely those which: [a] ignored the amount of marks allocated 
to each and every question, i.e. the detail and length of answer and applied examples/arguments, etc 
required in this section were directly related to the amount of marks allocated to each question.  
 
Essay Questions – Overall comments 
 
Structure  
 
On the whole answers put forward by a good number of students were well structured, focused and 
comprehensive with introduction, applied examples and   a conclusion.  Students who presented answers 
which simply treated the subject topic and failed to plan out and answer the question specifically as 
required were penalised. 
 
Length  
 
With some exceptions, in the case of poor students, question length was of good standard throughout.   
 
Time Management 
 
On the whole, time management was good and students succeeded to maintain a good balance viz, answer 
length for all the attempted questions and structure, except for the Case Study questions.    
 



Conclusion 
 
The purpose of this report is to enable lecturers and students to know where improvement is required as this 
will contribute to the overall learning process and assist them in their future endeavours. 
 
As students continue their studies at higher levels it is important that they are aware of their shortcomings 
so they will not repeat the same mistakes again.  It is just as important for lecturers to know the main issues 
that need to be addressed and in which areas to better prepare students.  In this manner, this will serve as a 
good learning process to achieve even better results in the future. 
 
As an overall comment, the Examination Board observed that generally, students require more preparation by: 
(a) reading/understanding well the question and the underlying concepts, before attempting to answer the 
question;  
(b) learning how to tackle topics and areas studied from different angles or as applied in different or even 
unfamiliar scenarios;  
(c) cross-relating different subject areas, as opposed to studying topics and chapters in isolation;  
(d) presenting the required detail and covering all areas as required by the question; and 
(e) understanding more the concepts and terms, and presenting these  correctly or more precisely. 
The better scripts were those which illustrated the students’ competence in these five areas.  
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Board of Examiners 
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