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IM MARKETING 
May 2007 Session 

Examiners’ Report 
 
On assessing the students’ scripts for the above-captioned MATSEC Examination, the Marketing 
Examination Board would like to submit its feedback remarks. 
 

Table 1: Distribution of grades for IM Level Market ing −−−− May 2007 session  
Grade A B C D E F Abs Total 
N  23 44 63 35 34 23 5 227 
% 10.13 19.38 27.75 15.42 14.98 10.13 2.20 100.00 
 
CONTENT 
 

Overall most students achieved the expected standard at Intermediate Level. The answers indicate an 
adequate grasp of theory and of the practical examples cited in their textbook. A group of students was 
exemplary in their clear, focused, comprehensive answers. These students also included original examples, 
taken from television exposure or other media to illustrate their answers. This group stood out from the 
general stock of descriptive answers. On the other hand, a small number of scripts illustrated the students’ 
minimal knowledge of marketing principles.   
 

While the overall performance of the students was satisfactory, in some cases candidates produced 
descriptive answers which did not include clear examples supporting their theoretical analysis. These 
students produced content with insufficient knowledge of the relative textbook theory − and tried to waffle 
through.  
 

STRUCTURE 
 
A significantly large proportion of candidates presented structured, focused answers that were divided into 
introduction, body and conclusion. These scripts also contained applied examples to further complete the 
answers. This approach, adopted by the higher grade students, reflects a high level of reading and 
understanding of marketing topics besides thorough exam preparation. Their answers were well planned, 
easy to follow, and the requested material was clearly presented. This approach was consequently 
rewarded. 
 

LENGTH vs QUALITY 
 
On a general level the students showed a good balance in length versus quality answers. A significant 
group of higher grade students presented detailed, comprehensive, to-the-point answers all through their 
exam paper. These students showed their preparedness and understanding of the marketing topics. On the 
other, there were students who muddled through the answer, repeating themselves over and over again, 
attempting to impress the examiner by producing length rather than quality. This approach is unacceptable 
and was hence penalised accordingly. 
 
TIME MANAGEMENT 
 
A good number of students failed to note the marks allocated to the questions' constituent parts resulting in 
a disproportional allocation of weight/time in addressing the parts they were meant to emphasise. On a 
similar vein, a good number of students wrote at great length where only a short answer was expected. This 
undue emphasis on questions requiring short answers was the cause for a small number of students to fail to 
complete all questions in time. Others tried to cope by presenting very short, incomplete answers for the 
latter or last question where a full essay was expected. 
 

DIAGRAMS 
 

Very few students enhanced their answers by including graphical or table presentations to illustrate or 
summarise the question. This shortfall was a notable shortage which resulted in paragraph after paragraph 
of unbroken text when a graphic representation would have been cleaner and to-the-point.  



 3

 
CONCLUSION 
 
On a concluding note, this session's Intermediate marketing scripts indicate that the students, in their 
majority, were well prepared for this exam. It is also evident that the subject content was covered and 
comprehended by the students. As customary at this Intermediate level, students reproduced the usual 
textbook examples and only very few went beyond and quoted non-standard examples.  
 
 
The Chairperson 
Board of Examiners 
July 2007 
 


