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Answer ALL questions in the space provided. 
 

Scenario 

• The 'Paper & Pen' outlet ensures a well-stocked range of notebooks, pens, and planners to 

meet student needs and preferences. 

• The retail outlet frequently updates with new products and promotional offers. 

 

Question 1 K-2 (6 marks) 

 

a. List FOUR preliminary information for the receipt and processing of goods.  

 

Preliminary Information 1: ________________________________________________ (0.5)  

Preliminary Information 2: ________________________________________________ (0.5)  

Preliminary Information 3: ________________________________________________ (0.5)  

Preliminary Information 4: ________________________________________________ (0.5) 

b. Identify the TWO given documents used for the receipt and processing of goods in Table 1. 

Use documents from the ones provided below, and write next to each statement. 

 

Documents 

Requisitions and Issue Note                                           Invoice  

Goods Received Note                                                    Receipt  

Purchase Order                                                             Goods Returned Note 

 

Table 1: The documents used for the receipt and processing of goods. 

Statements Document used for the receipt and 

processing of goods 

 

i.  A document used to confirm that goods 

delivered by a supplier have been 

received in the correct quantity and 

condition, as per the order. This 

document is issued by a buyer to a 

supplier. 

 

 

ii. A document issued by a buyer to a 

supplier. It specifies the products, 

quantities, and agreed prices for goods or 

services that the buyer intends to 

purchase.  

 

(2) 
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c. Outline TWO details in an invoice, which is used for the receipt and processing of goods. 
 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

    __________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________  (2) 

 

Question 2  C-1 (12 marks) 
 

a. Outline the following important elements in the preparation for receiving stock in the retail outlet.  
 

Ensuring adequate space: _____________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (2) 

Time-scheduling for improved process efficiency and customer service:__________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________  (2)  

b. Explain TWO ways to verify that goods received are as ordered.  
 

Way 1: ____________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (2) 

This question continues on next page. 
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Way 2: ____________________________________________________________________ 

__________________________________________________________________________  

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (2) 

c. Marking stock and maintaining stable temperature are ways how stock should be handled 

before storing. 

Explain TWO other ways how stock should be handled before storing.  

 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (4) 
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Question 3 K-3 (8 marks) 

 

a. Define the term ‘stock management’. The definition needs to include TWO elements of stock 

management.  

 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________  (2) 

b. State TWO reasons why a retail business retains stock. 

 

Reason 1: _________________________________________________________________ 

_______________________________________________________________________ (1) 

Reason 2: _________________________________________________________________ 

_______________________________________________________________________  (1) 

c. Outline the following ways to maintain stock appropriately in a retail business:  

 

Regular housekeeping                      Regular stock-hold review 

 

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (4) 

 

Question 4  K-4 (8 marks) 

 

a. Name FOUR methods used by retailers to maintain stock levels. 

Method 1: _____________________________________________________________ (0.5) 

Method 2: _____________________________________________________________ (0.5) 

Method 3: _____________________________________________________________ (0.5) 

Method 4: _____________________________________________________________ (0.5) 

This question continues on next page. 

 

8 



SEC42/s2.25s  

DO NOT WRITE ABOVE THIS LINE 

 

 

Page 6 of 12 

b. Outline the following stock rotation methods. 

First In First Out (FIFO) 
 

__________________________________________________________________________  

__________________________________________________________________________ 

_______________________________________________________________________ (1)  

First In Last Out (FILO) 
 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________  (1) 

c. Describe the following benefits of effective stock control. 
  

Theft control: _______________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________ 

_______________________________________________________________________  (2)  

Product tracking: ____________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (2) 
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Question 5 K-6 (8 marks) 

 

a. Define the term ‘consumer behaviour'. The definition needs to include TWO elements of 

consumer behaviour. 

 

    __________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (2) 

b. Outline the following types of consumer behaviour in relation to involvement and brands.  

 

Complex: 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (1) 

Variety-seeking: 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (1) 

 

c. Social factors and psychological factors affect consumer behaviour.  

Describe TWO other factors affecting consumer behaviour.  

 

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________ 

This question continues on next page. 
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__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (4) 

 

Question 6 K-8 (8 marks) 

 

a. Promotion and distribution are marketing activities influencing consumer behaviour.  

List TWO other marketing activities influencing consumer behaviour.  
 

Marketing activity 1: ______________________________________________________  (1)  

Marketing activity 2: ______________________________________________________  (1)  

b. Outline the following marketing activities influencing consumer behaviour.  
 

Promotion: ________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (1) 

Distribution: _______________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________  (1) 

c. Describe TWO ways how consumer behaviour is influenced through specific service-provision 

marketing activities.  
  

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 
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__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (4) 

 

Question 7  K-10 (8 marks) 
 

a. List TWO factors to be considered when displaying products.  

 

Factor 1: ________________________________________________________________ (1)  

Factor 2: ________________________________________________________________ (1)  

 

b. State TWO methods used to enhance retail outlets for the ‘Back to School’ period.  

 

Method 1: _________________________________________________________________ 

_______________________________________________________________________ (1) 

Method 2: _________________________________________________________________ 

_______________________________________________________________________  (1) 

c. Outline how the following seasonal trends affect a retail business: 
 

               Cyclical demand                              Forecasting and sales performance 
 

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (4) 

Please turn the page. 
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Question 8 C-5 (12 marks) 
 

a. Describe the following ways how products are displayed for sales maximisation.  
 

Proper labelling: ____________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (2) 

Maximising product exposure: _________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (2) 

b. Outline TWO features of retail space optimisation planning. 

 

Feature 1: _________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (2) 

Feature 2: ________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________  (2) 

c. Discuss TWO benefits of retail space optimisation planning. 

 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 
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__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (4) 
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