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Answer ALL questions in the space provided. 
 

Scenario 

 

• ‘Paper & Pen’ is a stationery which has a great selection of stationery items, like notebooks, 

pens, and planners. 

• ‘Paper & Pen’ regularly features new products and special offers, making it a popular spot for 

all stationery needs. 

 

Question 1 K-1 (4 marks) 

 

a. Define the term ‘stock’. The definition should include TWO elements of stock in retail.  

 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (1) 

 

b. Name TWO safety measures to be adopted when receiving and handling stock. 

 

 Safety Measure 1: ______________________________________________________ (0.5) 

 Safety Measure 2: ______________________________________________________ (0.5) 

 

c. Outline the following TWO key tasks for the receipt and processing of goods: 

i.  unpacking and inspecting goods; and 

ii. removing and appropriately disposing of any extra packing material. 

 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (2) 
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Question 2  C-1 (6 marks) 

 

a. Outline the following FOUR important elements required in the preparation for receiving stock.  
 

Ensuring adequate space: _____________________________________________________ 

__________________________________________________________________________ 

______________________________________________________________________ (0.5)  

Staff skills and knowledge to handle stock:  _______________________________________ 

__________________________________________________________________________ 

______________________________________________________________________ (0.5)  

Proper equipment to handle stock safely: _________________________________________ 

__________________________________________________________________________ 

______________________________________________________________________ (0.5)  

Time-scheduling for improved process efficiency and customer service: _________________ 

__________________________________________________________________________ 

______________________________________________________________________ (0.5) 

 

b. ‘Paper & Pen’ just unpacked a large box of stationery. 

Explain the following TWO ways to verify that goods received are as ordered: 
 

How to check quantity of goods against documentation: _____________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (1) 

 

 

 

 

 

This question continues on next page. 



SEC42/c2.26m  

 

Page 4 of 16 

How to assess the quality of goods received: ______________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (1) 

 

c. Explain the following TWO ways how stock should be handled prior to storing.  

 

               check stock                                         mark stock 

 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (2) 
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Question 3  K-4 (4 marks)  

 

a. Name FOUR methods used by retailers to maintain stock levels.  

 

Method 1: ___________________________________________________________ (0.25) 

Method 2: ___________________________________________________________ (0.25) 

Method 3: ___________________________________________________________ (0.25) 

Method 4: ___________________________________________________________ (0.25) 

b. Outline the following TWO stock rotation methods.  

 

Last In First Out (LIFO): ______________________________________________________ 

__________________________________________________________________________ 

______________________________________________________________________ (0.5) 

First In Last Out (FILO): ______________________________________________________ 

__________________________________________________________________________ 

______________________________________________________________________ (0.5) 

c. Describe TWO different benefits of effective stock control, apart from financial management 

and prevent wastage. 

 

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________  

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

_______________________________________________________________________ (2) 
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Question 4  C-2 (6 marks) 

 

a. Describe the following TWO stock control techniques.  

 

Establish annual stock policy and an optimised purchasing procedure: __________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (1)  

Calculate inventory turnover: __________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (1)  

 

b. Figure 1 presents an inventory control chart. By referring to Figure 1, illustrate the meaning 

of the missing FOUR elements. Element (i) was given to you as an example.  

 

 
Figure 1: Inventory control chart.  

(Source:https://senecalearning.com/en-GB/revision-notes/a-level/business/aqa/4-5-2-inventory) 
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Element (i): Lead time: This illustrates the time between placing an order and receiving the 

goods.  

Element (ii): _______________________________________________________________  

______________________________________________________________________ (0.5) 

Element (iii): _______________________________________________________________  

______________________________________________________________________ (0.5) 

Element (iv): _______________________________________________________________ 

______________________________________________________________________ (0.5) 

Element (v): ________________________________________________________________  

______________________________________________________________________ (0.5) 

 

c. Discuss the following TWO best practices in stock optimisation.  

 

categorising inventory                  adopting demand forecasting techniques 

 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

This question continues on next page. 



SEC42/c2.26m  

 

Page 8 of 16 

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (2) 

 

Question 5 K-6 (4 marks) 

 

a. Define the term ‘consumer behaviour’. The definition should include TWO elements of 

consumer behaviour.  

 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (1) 

 

b. Outline the following TWO types of consumer behaviour in relation to involvement and brands. 

 

Complex: __________________________________________________________________ 

__________________________________________________________________________ 

______________________________________________________________________ (0.5) 

Dissonance-reducing:  ________________________________________________________ 

__________________________________________________________________________ 

______________________________________________________________________ (0.5) 
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c. Describe TWO factors affecting consumer behaviour, apart from situational factors and cultural 

factors. 

 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

_______________________________________________________________________ (2) 

 

 

 

 

Please turn the page. 
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Question 6 K-8 (4 marks) 

 

a. Marketing activities which influence consumer behaviour include distribution, physical 

evidence, processes and people. 

 

List FOUR other marketing activities influencing consumer behaviour. 

 

Marketing activity 1: ____________________________________________________ (0.25) 

Marketing activity 2: ____________________________________________________ (0.25) 

Marketing activity 3: ____________________________________________________ (0.25) 

Marketing activity 4: ____________________________________________________ (0.25) 

 

b. Outline the following TWO marketing activities influencing consumer behaviour. 

 

Distribution:  _______________________________________________________________ 

__________________________________________________________________________ 

______________________________________________________________________ (0.5) 

Physical evidence: ___________________________________________________________ 

__________________________________________________________________________ 

______________________________________________________________________ (0.5) 
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c. Describe the following TWO ways of how consumer behaviour is influenced through specific 

service-provision marketing activities.  

 

processes                                           people 

 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

_______________________________________________________________________ (2) 

 

Please turn the page. 
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Question 7  C-4 (6 marks) 

 

a. Fill in the TWO missing stages in Figure 2, to illustrate the basic perceptual process in 

consumer behaviour.  

 

 

(2) 
Figure 2: The basic perceptual process.  

 

b. Describe the following TWO stages in the perceptual process in consumer behaviour. 

 

Attention: __________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (1)  

Response: _________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (1)  

 

 

i. 

ii. Attention

iii. Interpretation

iv. Response                   

v.                        
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c. Explain TWO ways how sensory stimuli influence perception. 

 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (2) 

 

Question 8 K-9 (4 marks) 

 

a. Define the concept of visual merchandising. The definition should include TWO elements of 

the concept of visual merchandising.  

 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (1) 

This question continues on next page. 
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b. Apart from colour and communication, outline TWO other elements of visual merchandising.  

Element 1: _________________________________________________________________ 

__________________________________________________________________________ 

______________________________________________________________________ (0.5)  

Element 2: _________________________________________________________________ 

__________________________________________________________________________ 

______________________________________________________________________ (0.5)  

 

c. Describe TWO roles and skills of a visual merchandiser. 

 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________ 

__________________________________________________________________________ 

_______________________________________________________________________ (2) 
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